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About Desautels Faculty of Management1

For over a century, the Desautels Faculty of Management has been among the world’s top international business schools. The Faculty is home to 10 research
centres, four unique executive development programs, and 11 academic programs with 3,500 students at the under



Telephone: 514-398-4068
Faculty website: 

http://www.mcgill.ca/desautels/
http://www.mcgill.ca/desautels/bcom/
http://www.mcgill.ca/desautels/bcom


Summer Studies4.5

If you want to make up deficiencies in your background, or to accelerate your progress in your degree, you may do so by taking summer courses at McGill
or at another institution.

Each summer, from early May to mid-August, many core courses and several elective courses are offered by the Desautels Faculty of Management for full
credit. They are available to Management students, and to students from other faculties and universities who have the necessary course prerequisites. McGill
also offers a number of summer courses in various disciplines at different levels. Information on summer courses is available from the BCom Student Affairs
Office at 514-398-4068 or bcom.mgmt@mcgill.ca, or from the Summer Studies Office at 514-398-5212 or summer.studies@mcgill.ca.

You normally will be allowed to take only 6 credits in each of the two parts of Summer session. If you want to follow a full-time period of study, you will
be permitted to enrol for more than 6 credits per part only with special permission of the Director, BCom program. In no circumstance will students be
allowed to take more than 12 credits in either part of the Summer session, and students may take no more than 18 credits in a single summer.

If you want to pursue courses at another institution, credit will be granted for such courses only if they fit into your overall program, and if written permission
to complete such courses for credit has been obtained in advance from the BCom Student Affairs Office. A course that overlaps with material already
completed in your program, or a language course that does not substantially progress beyond corresponding language courses already taken, will not receive
credit approv

mailto:bcom.mgmt@mcgill.ca
mailto:summer.studies@mcgill.ca
http://www.mcgill.ca/desautels/programs/international-summer/
mailto:bcom.mgmt@mcgill.ca
http://www.mcgill.ca/students/international/goabroad/
http://www.mcgill.ca/desautels/programs/bcom/academics/exchange
http://www.mcgill.ca/applying/
http://www.mcgill.ca/desautels/bcom/


BCom Degree Requirements6

The Bachelor of Commerce (BCom) degree program is a three- or four-year program when taken full-time. Although the language of instruction at McGill
is English, those who plan to be part of the Quebec business environment are reminded of the importance of competence in both written and oral French.

http://www.mcgill.ca/newstudents/
http://www.mcgill.ca/desautels/bcom/
http://www.mcgill.ca/minerva


If you are a General Management student choosing to do a minor in another faculty as your second area of study, you should meet with the appropriate
department adviser to plan your courses. It should be noted that minors must have a minimum of 18 credits not overlapping with other program
requirements.

If you are taking the Minor, Major, or Honours in Economics, you must see an adviser in the BCom Student Affairs Office for approval of your program
and course selection.

If you are in the Major concentration or Minor in Mathematics, or Statistics, you must have your program of study initially authorized by the appropriate
department adviser prior to consulting with a student adviser in the BCom Student Affairs Office.

You should contact a student adviser as soon as possible if you are encountering difficulties (academic or personal) or are requesting specific information
about the BCom program.

Registration6.5

• It is your responsibility to register on time. Failure to register for courses when the registration periods begin may delay graduation and completion of
program requirements. Space is limited.

• Registration for Fall and Winter courses will begin in late March and early April for BCom students. Priority registration in Management courses for
Summer opens in early March. Exact dates may be obtained from www.mcgill.ca/importantdates.

• All courses have limited enrolment. BCom students who are unable to register for required or complementary courses that they need in order to graduate
on time should submit a copy of the Closed Management Course Request Form to the BCom Student Affairs Office with a copy of their Degree Evaluation
and any relevant supporting documentation. During the add/drop periods, you must meet with an adviser; Closed Management Course Request Forms
will not be accepted. Exact deadlines may be obtained from www.mcgill.ca/importantdates.

• BCom students are generally not permitted to take courses offered through the School of Continuing Studies (SCS) for credit toward their degree. If
you want to receive special permission to take a course through SCS (i.e., to enable you to graduate on time or take an approved elective that is only
offered by SCS), you must submit a Cont Ed Request Form to the BCom Student Affairs Office with a copy of your Degree Evaluation and any relevant
supporting documentation. You cannot register for SCS courses via Minerva; if approved, the BCom Office will need to add this course to your record.
You should not  go to nor contact the School of Continuing Studies regarding registration for an SCS course.

• New students must select their area(s) of specialization online using Minerva before they are permitted to register for courses. The program options
available are found in the Change your Curriculum module of the Student Menu.

• Full-time students must re

http://www.mcgill.ca/importantdates/
http://www.mcgill.ca/importantdates/
http://www.mcgill.ca/desautels/
http://www.mcgill.ca/students/records/
http://www.mcgill.ca/students/courses/plan/transfer/




- All courses are approved.

Music
- MUPD 200 and MUPD 201 as well as all courses are approved in subject codes MUGT



Unsatisfactory/Interim Unsatisfactory Standing6.9.4

If you are in Interim Unsatisfactory Standing, you may continue in your program, but should evaluate your course load and reduce it as appropriate. You
are strongly advised to consult a student adviser, before the withdrawal deadlines, about your course selection for the Winter term.

If you are in Unsatisfactory Standing, you have failed to meet the minimum standards set by the Faculty. You may not continue in your program, and your
registration will be cancelled.

Appeals for readmission by students in Unsatisfactory Standing should be addressed to the Director, BCom program, no later than July 15 for readmission
to the Fall term and November 15 for the Winter term. Readmission will be considered only when proof of extenuating circumstances that affected academic
performance can be provided (i.e., medical or other documentation) along with reassurances of future improvement. If you are in Unsatisfactory Standing
for the second time, you must withdraw permanently.

• You will be placed in Unsatisfactory Standing (Winter or Summer term) or Interim Unsatisfactory Standing (Fall term) if your CGPA falls or remains
below 1.50.

• If you were previously in Probationary, Unsatisfactory Readmitted, or Interim Unsatisfactory Standing, you will be placed in Unsatisfactory Standing
if your TGPA f

http://www.mcgill.ca/students/srr/honest/


Examinations7.1

For information about final examinations and deferred examinations, see also Programs, Courses and University Regulations > University Regulations and
Resources > Undergraduate > : Examinations: General Information. Final examinations are centrally administered by Enrolment Services. Around the
beginning of November and March, a final examination schedule will be posted on the McGill website (www.mcgill.ca) by Enrolment Services. The seating
arrangements are posted on the McGill website toward the end of the last week of classes.

BCom students and non-Management students taking BCom courses are contacted by Enrolment Services via McGill email regarding final exam conflicts.
Arrangements to resolve final exam conflicts are made and communicated by Enrolment Services via McGill email as well. You should also refer to the
BCom website at www.mcgill.ca/desautels/bcom for more information. Students are warned not to make travel arrangements to leave Montreal prior to the
posting of the official final examination schedule.

BCom courses cannot have examinations scheduled during the last two weeks of term worth more than 10% of the final grade. You must repeat any grades
of D or F in core courses or courses as part of a concentration, minor, major, or honours program. However, D is a passing grade for elective courses.

Supplemental Examinations7.1.1

Supplemental e

http://www.mcgill.ca
http://www.mcgill.ca/desautels/bcom


Awards and Honorary Designations: Honours and First-Class Honours7.3

Graduating students registered in an honours program may be awarded Honours or First-Class Honours under the following conditions:

• For Honours, the CGPA at graduation must be at least 3.0 overall and in the specified courses of the program.

• For First-Class Honours, the CGPA at graduation must be at least 3.5 overall and in the specified courses of the program.

Students in an honours program whose GPA or CGPA is below 3.0, or who did not satisfy certain additional program requirements, must consult their student
adviser to determine whether they are eligible to graduate in a program other than honours.

Awards and Honorary Designations: Distinction7.4

For information on the designation of Distinction awarded at graduation, see Programs, Courses and University Regulations > University Regulations and
Resources > Undergraduate > Graduation > : Graduation Honours: Distinction.

Awards and Honorary Designations: Dean's Honour List7.5

For information on the designation of Dean’s Honour List awarded at graduation, see Programs, Courses and University Regulations > University Regulations
and Resources > Undergraduate > Graduation > : Graduation Honours: Dean's Honour List .

Awards and Honorary Designations: Scholarships, Prizes, and Medals7.6

Various scholarships, prizes, and medals are open to returning and graduating students. Full details can be found in the Undergraduate Scholarships andUnder

http://www.mcgill.ca/students/courses/calendars/
mailto:scholarship.mgmt@mcgill.ca


BCom Program Credit Structure: General Management Program (Concentrations)8.1



BCom Program Credit Structure: Major or Honours Programs8.2

120 credits90 creditsMajors in Management

180Freshman Requirements

3636Core

3030Major

126Non-Mgmt Electives

2418Electives

12090Total

120 credits90 creditsMajor Concentrations in Mathematics or Statistics

180Freshman Requirements

3636Core

3939Major

120Non-Mgmt Electives

1515Electives

12090Total

120 credits90 creditsMajor in Economics

180Freshman Requirements

2727Core*

3636Major**

120Non-Mgmt Electives

2727Electives

12090Total

* MGCR 271 Business Statistics is counted toward the 36 credits of the Major, not core.

** MGCR 293 & ECON 295 in core are exempted by the required ECON courses within the Major.

120 credits90 creditsMajor in International Management

180Freshman Requirements

3636Core

1515International Business Concentration Component

1818Area of Study Component: Minor Concentration

9-129-12Language Component

0-30-3Experiential Learning Component

120Non-Mgmt Electives

6-156-15Electives

12090Total

120 credits90 creditsHonours in Economics

180Freshman Requirements

2727Core*

4242Honours

120Non-Mgmt Electives

2121Electives
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120 credits90 creditsHonours in Economics

12090Total

* MGCR 271, MGCR 293, & ECON 295 in core are exempted by the required ECON courses within the Honours.

120 credits90 creditsJoint Honours in Economics & Finance or Joint Honours in
Economics and Accounting



U0 Required Courses (12 credits)

Calculus for Management(3)MATH 1221

Linear Algebra and Probability(3)MATH 1231

Introduction to Management(3)BUSA 100

Expressive Analysis for MGMT(3)BUSA 250

U0 Complementary Courses (9 credits)

9 credits in total must be selected from the following three categories. Courses must be chosen from at least two groups.

C1. Society, Culture & Language
C2. Critical Thinking & Analysis
C3. Global Perspective & Environment

Course listings can be found at the Desautels Faculty of Management's website at:
www.mcgill.ca/desautels/programs/bcom/academics/programstructure/120-credit-program.

U0 Elective Courses (9 credits)

U0 Electives are subject to the restrictions for non-Management electives.

Program Footnote:

1. Students with credit/exemption for MATH 140 are exempt from MATH 122. However, MATH 122 does not exempt students required to take MATH
140 for specific programs.

Students considering the following programs:

Major or Minor in Mathematics or Statistics, or Honours or Joint Honours program in Economics

• replace MATH 122 with:

• MATH 139 Calculus or MATH 140 Calculus 1 and
• MATH 141 Calculus 2

• replace MATH 123 with:

• MATH 133 Linear Algebra and Geometry

• Six of these credits would be counted in the U0 Required Courses and the remaining credits would count toward C2. Critical Thinking & Analysis.

Note:  Management students cannot receive credit for ARET 150, COMP 102, ECON 208, ECON 209, ECON 227, ECON 230, ECON 250D1/ECON
250D2, ECON 257D1/ECON 257D2, MATH 112, MATH 203, or MATH 204 as elective courses.

Management Core8.4

All BCom students take the 36-credit core curriculum set out below, except where modifications are specifically required by a major or honours program.

A grade of C or better is required for all core courses. If a D is obtained in a core course, the course must be repeated.

Core Course Distribution8.4.1

Required Courses (36 credits)

Macroeconomic Policy(3)ECON 295

Introduction to Financial Accounting(3)MGCR 211

Introduction to Organizational Behaviour(3)MGCR 222

Business Statistics(3)MGCR 271

Managerial Economics(3)MGCR 293

Information Systems(3)MGCR 331

Finance 1(3)MGCR 341

2013-2014, Desautels Faculty of Management, McGill University (Published April 01, 2013)22
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Required Courses (36 credits)

Marketing Management 1(3)MGCR 352

Social Context of Business(3)MGCR 360

International Business(3)MGCR 382

Organizational Policy(3)MGCR 423

Operations Management(3)MGCR 472

Program Footnotes:

Students considering the following programs:

• Major in Mathematics or Major and Minor in Statistics:

• replace MGCR 271 with MATH 324 (prerequisite: MATH 323)

• Honours or Joint Honours Program in Economics:

• replace MGCR 271 with ECON 257D1/D2
• replace MGCR 293 with ECON 250D1/D2
• replace ECON 295 with ECON 352D1/D2 (taken in the second year)

• Major Program in Economics:

• replace MGCR 293 with ECON 230D1/D2.
• replace ECON 295 with ECON 330D1/D2 (taken in the second year)

Also note that:

• A maximum of 6 credits will be permitted within the BCom program for MGCR 293 and ECON 230D1/ECON 230D2 or ECON 250D1/ECON 250D2.

• A maximum of 6 credits will be permitted within the BCom program for ECON 295 and ECON 330D1/ECON 330D2 or ECON 352D1/ECON 352D2.

Concentrations (General Management Major)8.5

In order to complete a concentration, students must achieve a grade of C or better in all the courses that comprise the concentration. Students who have failed
to earn 15 satisfactory credits will be required to embark on a new concentration, repeat the course(s) in question or, where possible, replace the course(s)
with a satisfactory substitution from the complementary courses of the concentration.

In general, students will begin taking courses from the chosen concentration(s) in the U2 year.

Academic mentors are appointed for each Management concentration to assist students in choosing a concentration and provide additional information
regarding course selection.

Second Concentration:

Students who choose to take a second concentration will be required to complete 15 non-overlapping credits at a satisfactory level with a minimum grade
of C in each course.

Bachelor of Commerce (B.Com.) — Concentration in Accounting (15 credits)8.5.1

Mentors: Please consult the Bachelor of Commerce website at: http://www.mcgill.ca/desautels/programs/bcom/academics/courseinfo

The Accounting concentration is designed to meet the needs of Management students who want to have a good basic understanding of accounting, but do
not intend to become professional accountants or accounting specialists. It is primarily oriented toward users of financial information and emphasizes breadth
of knowledge in a coherent selection of courses.

This concentration complements or forms part of the B.Com., General Management program. The individual courses in the concentration also act as service
courses for other areas in the Faculty for their majors or concentrations.

Required Courses (6 credits)

Intermediate Financial Accounting 1(3)ACCT 351

Management Accounting(3)ACCT 361

Complementary Courses (9 credits)

23McGill University, Desautels Faculty of Management, 2013-2014 (Published April 01, 2013)
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Bachelor of Commerce (B.Com.) - Concentration in Finance (15 credits)8.5.3

Mentors: Please consult the Bachelor of Commerce website at: http://www.mcgill.ca/desautels/programs/bcom/academics/courseinfo

The Finance concentration has been designed to provide understanding of key concepts in finance theory, financial institutions, investment analysis, risk
management, and applied techniques. Graduates find a strong demand among financial organizations, governments, and non-financial firms where they
pursue careers that lead to positions such as Managing Partner, Treasurer, and V.P. Finance.

Required Courses (9 credits)

Finance 2(3)FINE 342

Investment Management(3)FINE 441

Applied Corporate Finance(3)FINE 443

Complementary Courses (6 credits)

Selected from the following:

Topics in Finance 1(3)FINE 434

Capital Markets and Institutions(3)FINE 442

Real Estate Finance(3)FINE 445

Financial Derivatives(3)FINE 448

Market Risk Models(3)FINE 449

Fixed Income Analysis(3)FINE 451

Global Investments(3)FINE 480

International Finance 1(3)FINE 482

International Finance 2(3)FINE 492

Applied Investments(1.5)FINE 541N1

Applied Investments(1.5)FINE 541N2

Advanced Finance Seminar(3)FINE 547

Bachelor of Commerce (B.Com.) — Concentration in Information Systems (15 credits)8.5.4

Mentors: Please consult the Bachelor of Commerce website at: http://www.mcgill.ca/desautels/programs/bcom/academics/courseinfo

The Information Systems (IS) concentration is flexible and represents an ideal complement to the majors and concentrations of other areas, as information
technology (IT) has the capacity to transform and improve all functions of organizations in every economic sector. This concentration emphasizes the
importance of the interrelationships across technology, management, and strategy. The objective is to prepare students to be effective planners, users, and
managers of IT in the digital economy. It provides students with assets that award them a unique competitive advantage.

Students with an IS concentration are well positioned to participate in IT-driven changes that continue to affect knowledge work, business processes,
organizational design, and the operation of markets and industries. Former graduates have secured jobs in consulting, IT management, business analysis,
etc. in various industries, e.g., banking, h0 0Stharee financie fieduction  go

a



IT in Financial Markets(3)INSY 430

IT Implementation Management(3)INSY 431

IT in Business(3)INSY 432

Topics in Information Systems 1(3)INSY 434

Managing Data & Databases(3)INSY 437

E-Business(3)INSY 440

Managing Knowledge with Information Technology(3)INSY 444

Information Systems Project Management(3)INSY 450

Technological Foundation for E-Commerce(3)INSY 454

Bachelor of Commerce (B.Com.) - Concentration in International Business (15 credits)8.5.5

Mentors: Please consult the Bachelor of Commerce website at: http://www.mcgill.ca/desautels/programs/bcom/academics/courseinfo

The objective of the International Business Concentration is to help the student develop conceptual and analytical skills needed to formulate feasible and
effective management policies in an international setting. With economic and business activity becoming increasingly internationalized, the program provides
useful preparation for careers in a variety of internationally-oriented organizations, including local business firms involved in international trade, licensing,
or financial arrangements; headquarters or subsidiaries of multinational companies; banks and other international financial institutions; and various governmental
organizations.

Required Courses (3 credits)

Management in Global Context(3)BUSA 356

Complementary Courses (12 credits)

Selected from the following:

International Business Law(3)BUSA 391

Managing in Asia(3)BUSA 394

Managing in Europe(3)BUSA 395

Independent Studies in International Business(3)BUSA 401

Topics in International Business 1(3)BUSA 433

Managing in North America(3)BUSA 481

Global Economic Competitiveness(3)BUSA 493

Global Investments(3)FINE 480

International Finance 1(3)FINE 482

International Finance 2(3)FINE 492

International Employment Relations(3)INDR 459

International Business Policy(3)MGPO 383

International Business History(3)MGPO 435

Managing Globalization(3)MGPO 469

Strategies for Developing Countries(3)MGPO 475

Marketing Research(3)MRKT 451

International Marketing Management(3)MRKT 483

Cross Cultural Management(3)ORGB 380

Bachelor of Commerce (B.Com.) - Concentration in Labour-Management Relations and Human Resources (15 credits)8.5.6

Mentors: Please consult the Bachelor of Commerce website at: http://www.mcgill.ca/desautels/programs/bcom/academics/courseinfo
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The objective of the this concentration is to provide a general understanding of employer-employee relations and human resources, both at the micro-level
and in relation to the socio-economic context in which they occur. Students interested in more intensive study of this area are ur



Retail Management(3)MRKT 459

International Marketing Management(3)MRKT 483

Bachelor of Commerce (B.Com.) - Concentration in Operations Management (15 credits)8.5.8

Mentors: Please consult the Bachelor of Commerce website at: http://www.mcgill.ca/desautels/programs/bcom/academics/courseinfo

Operations Management is concerned with the design, planning, control, coordination, and improvement of business processes, systems, and resources
integral to the creation of the firm's products and services. Emphasizing quantitative analysis and cross-functional thinking, the Operations Management
concentration provides training on traditional as well as emerging operations strategies, concepts, models, and techniques that are essential to any firm in
today's competitive marketplace. Operations management graduates find career opportunities in a variety of industries and fields including consulting,
manufacturing, distribution, retail, transportation, health care, and public sector, among others.

Required Courses (6 credits)

Operations Research 1(3)MGSC 373

Operations Analysis(3)MGSC 431

Complementary Courses (9 credits)

Selected from the following:

Advanced Business Statistics(3)MGSC 372

Operations Strategy(3)MGSC 402

Introduction to Logistics Management(3)MGSC 403

Quality Management(3)MGSC 405

Supplier Management(3)MGSC 415

Applied Optimization(3)MGSC 479

Applied Time Series Analysis Managerial Forecasting(3)MGSC 575

Simulation of Management Systems(3)MGSC 578

or approved courses in other areas or faculties.

Bachelor of Commerce (B.Com.) — Concentration in Organizational Behaviour (15 credits)8.5.9

Mentors: Please consult the Bachelor of Commerce website at: http://www.mcgill.ca/desautels/programs/bcom/academics/courseinfo

The Organizational Behaviour concentration provides an opportunity for students to increase their awareness of behavioural issues encountered in job and
organizational settings, and to prepare themselves for graduate study in the behavioural sciences or for careers in general management or human resource
management.

Complementary Courses (15 credits)

Selected from the following:

Leadership(3)ORGB 321

Negotiations and Conflict Resolution(3)ORGB 325

Cross Cultural Management(3)ORGB 380

Organizational Research Methods(3)ORGB 409

Managing Organizational Teams(3)ORGB 420

Managing Organizational Change(3)ORGB 421

Human Resources Management(3)ORGB 423

Organizational Behaviour for Course Counsellors(3)



Career Theory and Development(3)ORGB 440

Compensation Management(3)ORGB 525

* If ORGB 429 is taken, only 3 credits will count toward the Concentration; the other 3 will be counted as electives.

Bachelor of Commerce (B.Com.) - Concentration in Strategic Management - Global Strategy (15 credits)8.5.10

Mentors: Please consult the Bachelor of Commerce website at: http://www.mcgill.ca/desautels/programs/bcom/academics/courseinfo

There are two options offered in the Strategic Management Concentration: Global Strategy and Social Context.



Strategies for Sustainability(3)



Operations Research 1(3)MGSC 373

Complementary Courses (6 credits)

Maximum of 3 credits from:

Advanced Business Statistics(3)MGSC 372

Applied Optimization(3)MGSC 479

Applied Time Series Analysis Managerial Forecasting(3)MGSC 575

Simulation of Management Systems(3)MGSC 578

The remaining 3 credits selected from:

Complex Variables(3)MATH 316

Numerical Analysis(3)MATH 317

Introduction to Partial Differential Equations(3)MATH 319

Probability(3)MATH 323

Nonlinear Dynamics and Chaos(3)MATH 326

Discrete Structures 2(3)MATH 340

Dynamic Programming(3)MATH 407

Mathematical Programming(3)MATH 417

Bachelor of Commerce (B.Com.) - Minor Statistics for Management Students (21 credits)8.6.2

Mentor: Professor A. Kelome, Department of Mathematics and Statistics, Faculty of Science

Program Prerequisites

Linear Algebra and Geometry(3)MATH 133

Calculus 1(3)MATH 140

Calculus 2(4)MATH 141

or their equivalents

Required Courses (15 credits)

Calculus 3(3)MATH 222

Linear Algebra(3)MATH 223

Probability(3)MATH 323

Statistics(3)MATH 324*

Regression and Analysis of Variance(3)MATH 423

* Credits for MATH 324 are counted in the Management core, where they replace MGCR 271. MATH 324 is a required course in the program and may be
double-counted for this Minor.

Complementary Courses (6 credits)

6 credits selected from:

Principles of Statistics 2(3)MATH 204**

Introduction to Stochastic Processes(3)MATH 447

Generalized Linear Models(4)MATH 523
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* Students wishing to take BUSA 499 or a course substitution as a complementary course must seek prior approval from the IS Area Coordinator.

Bachelor of Commerce (B.Com.) - Major International Management (48 credits)8.8.5

Mentors: Please consult the Bachelor of Commerce website at: http://www.mcgill.ca/desautels/programs/bcom/academics/courseinfo

The Major in International Management (MIM), 42-48 credits, is designed for students who wish to combine business studies with regional or thematic
global studies and foreign language proficiency. MIM will acquaint students with the impact of managing in one of three themes:

1) Comparative Global Studies

2) Global Politics and Economy

3) Global Well-Being and Development

This Major is interdisciplinary and integrative and includes a business component: 15-credit International Business concentration; an Area of Study component:
27- to 33-credit Interdisciplinary Area of Specialization that includes an 18-credit Minor concentration outside the Management Faculty, 9-12 credits of
language courses, and an experiential learning experience in the form of either exchange, internship or research.

Graduates will be well-suited to manage in culturally diverse environments, to work in a specific area of the world, or in a wide range of global positions in
business, government, multilateral organizations, or NGOs.

International Business Concentration Component (15 credits)

Students are required to take the following 3-credit course:

Management in Global Context(3)BUSA 356

Complementary Courses (12 credits)

Selected from the following:

International Business Law(3)BUSA 391

Managing in Asia(3)BUSA 394

Managing in Europe(3)BUSA 395

Independent Studies in International Business(3)BUSA 401

Topics in International Business 1(3)BUSA 433

Managing in North America(3)BUSA 481

Global Economic Competitiveness(3)BUSA 493

Global Investments(3)FINE 480

International Finance 1(3)FINE 482

International Finance 2(3)FINE 492

International Employment Relations(3)INDR 459

International Business Policy(3)MGPO 383

Managing Globalization(3)MGPO 469

Strategies for Developing Countries(3)MGPO 475

Marketing Research(3)MRKT 451

International Marketing Management(3)MRKT 483

Cross Cultural Management(3)ORGB 380

Area of Study Component (18 credits)

Students choose either one minor concentration or courses from the selected list of courses from one of the three themes below:

Theme 1: Comparative Global Studies

Students can choose to study a region including Africa, East Asia, Middle East, South Asia, Europe, or the Americas, or several regions from a comparative
global perspective in Religious Studies, Political Science, History, or Economics. This option focuses on aspects of global society and culture from a social
science perspective.  1 309.743 6ificResea67.52 582.601 Tm
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B.A. Minor Concentration in African Studies (18 credits)

B.A. Minor Concentration in Canadian Studies (18 credits)

B.A. Minor Concentration in Comparative Politics (18 credits)

B.A. Minor Concentration in East Asian Cultural Studies (18 credits)

B.A. Minor Concentration in Economics* (18 credits)



Topics in Cold War History(3)HIST 438

The Holocaust(3)JWST 240

Contemporary Moral Issues(3)PHIL 237

Ethical Theory(3)PHIL 334

Government and Politics - Developed World(3)POLI 212

International Politics: State Behaviour(3)POLI 244

Political Change in South Asia(3)POLI 322

International Organizations(3)POLI 345

The Causes of Major Wars(3)POLI 351

Security: War and Peace(3)POLI 360

Civil-Military Relations(3)POLI 440

Peacebuilding(3)POLI 450

Religion and Human Rights(3)RELG 370

Ethics of Violence/Non-Violence(3)RELG 371

Sociological Perspectives(3)SOCI 210

Sociology of Ethnic Relations(3)SOCI 230

War, States and Social Change(3)SOCI 265

Sociology of Globalization(3)SOCI 307

Contemporary Social Movements(3)SOCI 386

Movements/Collective Action(3)SOCI 511

Theme 3: Global Well-Being and Development

Broad-based, interdisciplinary topics will allow students to study current issues of social importance ranging from: poverty and inequality, health promotion
and the environment, sustainability, and natural resource management. Students will be prepared to apply business practices to the protection of the vulnerable
and the planet. Students will be poised to v HEwTs
 458.32 Tm
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** Students with no prior knowledge of Arabic may choose two levels of Arabic. Only ISLA 521 will count toward the Major and any additional optional
credits in ISLA 522 or 523 will count as electives.

OR

12 credits of language courses, at the 500 level or lower, chosen from ONE of the following Subject Codes:

CLAS (Classics) [Modern Greek]

EAST (East Asian) - Third and Fourth Level

FREN (French)

FRSL (French as a Second Language)

GERM (German Studies) [German]

HISP (Hispanic Studies) [Spanish, Portuguese]

***ISLA (Middle East Studies) [Lower and Higher Intermediate Level Arabic, Turkish, Urdu, Persian]

****ITAL (Italian Studies) [Italian]

JWST (Jewish Studies) [Hebrew, Yiddish]

RUSS (Russian) [Russian]

*** Students placed in Lower Intermediate Arabic will complete ISLA 522D1/D2 and ISLA 523D1/D2 for a total of 12 credits.

**** Students wishing to register for ITAL 205 should do so in their first year as this course is open only to U0 and U1 students. ITAL 206 is open to U0,
U1, and U2 students. ITAL 210, ITAL 215, and ITAL 216 can be taken by all students.

Note: Registration processes for language courses vary by department, but usually involve placement tests or departmental approval. Students should consult
with the individual departments to ensure that they register for the appropriate level.

Experiential Learning Component (0-3 credits)

International Exchange Component

Students complete at least one term of exchange or an international educational experience approved by the BCom SAO. Credits received for courses
successfully completed while abroad will count towards other components of the Major in International Management as determined by the program/exchange
adviser.

OR

Internship Component

Students may complete a 3-credit internship as part of their experiential credit. The internship will consist of a minimum of 150 hours of work over a period
of 8-12 weeks at an approved host institution. The institution should be located either ove 354 354 354 354 riate le



Introduction to Labour-Management Relations(3)INDR 294

Labour Law(3)INDR 494

Collective Bargaining(3)INDR 496

Human Resources Management(3)ORGB 423

Complementary Courses (18 credits)

Selected from:

Labour Markets and Wages(3)ECON 306

Occupational Health and Safety(3)INDR 449

International Employment Relations(3)INDR 459

Globalization and Labour Policy(3)INDR 492

Labour Relations: Public Sector(3)INDR 495

Contract Administration(3)INDR 497

Leadership(3)ORGB 321

Negotiations and Conflict Resolution(3)ORGB 325

Cross Cultural Management(3)ORGB 380

Managing Organizational Teams(3)ORGB 420

Managing Organizational Change(3)ORGB 421

Career Theory and Development(3)ORGB 440

Compensation Management(3)ORGB 525

Sociology of Work and Industry(3)SOCI 312

Gender and Work(3)SOCI 321

Bachelor of Commerce (B.Com.) — Major Marketing (30 credits)8.8.7

Mentors: Please consult the Bachelor of Commerce website at: http://www.mcgill.ca/desautels/programs/bcom/academics/courseinfo

This 30-credit Major is designed to provide students with a strong background in marketing to prepare them for the wide variety of marketing careers
available. The Major is most appropriate for those students seeking a career in brand management, small business marketing, selling and sales management,
and business-to-business marketing.

Required Courses (15 credits)

Marketing Management 2(3)MRKT 354

Marketing Planning 1(3)MRKT 357

Marketing Research(3)MRKT 451

Consumer Behaviour(3)MRKT 452

Advertising Management(3)MRKT 453

Complementary Courses (15 credits)

Five courses selected from:

Management of Small Enterprises(3)BUSA 464

Marketing and Society(3)MRKT 351

Services Marketing(3)MRKT 355

New Products(3)MRKT 365

Brand Management(3)MRKT 438
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Sales Management(3)MRKT 455

Business to Business Marketing(3)MRKT 456

Retail Management(3)MRKT 459

International Marketing Management(3)MRKT 483

Bachelor of Commerce (B.Com.) - Major Concentration Mathematics for Management Students (39 credits)8.8.8

Mentor: Professor A. Hundemer; Department of Mathematics and Statistics, Faculty of Science.

This program is comprised of 39 credits.

Students entering the Major Concentration in Mathematics are normally expected to have completed MATH 133, MATH 140, and MATH 141 or their
equivalents. Otherwise, they will be required to make up any deficiencies in these courses over and above the 39 credits required by the program.

Required Courses (30 credits)

Calculus 3(3)MATH 222

Algebra 1(3)MATH 235

Algebra 2(3)MATH 236

Analysis 1(3)MATH 242

Analysis 2(3)MATH 243

Advanced Calculus(3)MATH 314

Ordinary Differential Equations(3)MATH 315

Probability(3)MATH 323

Statistics(3)MATH 324*

Operations Research 1(3)MGSC 373

* Credits for MATH 324 are counted toward Management Core, where they replace MGCR 271. MGCR 271 cannot be taken for credit after credit for
MATH 324 has been obtained.

Complementary Courses (9 credits)

6 credits selected from:

Principles of Statistics 2(3)MATH 204**

Complex Variables(3)MATH 316

Numerical Analysis(3)MATH 317

Introduction to Partial Differential Equations(3)MATH 319

Nonlinear Dynamics and Chaos(3)MATH 326

Discrete Structures 2(3)MATH 340

Dynamic Programming(3)MATH 407

Majors Project(3)MATH 410

Mathematical Programming(3)MATH 417

Regression and Analysis of Variance(3)MATH 423***

3 credits selected from:

Advanced Business Statistics(3)MGSC 372***

Applied Optimization(3)MGSC 479

Applied Time Series Analysis Managerial Forecasting(3)MGSC 575

Simulation of Management Systems(3)MGSC 578
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** MATH 204 cannot be taken for credit after credit for MATH 324 has been obtained. The two courses can be taken concurrently. Students should consult
the rules for credit for Statistics courses in the Course Overlap section.

*** MGSC 372 and MATH 423 cannot both be taken for program credit.

Bachelor of Commerce (B.Com.) - Major Organizational Behavior (30 credits)8.8.9

The purpose of this program is to enable students to analyze and influence repeated patterns of action in groups and organizations. Required courses in
leadership, human resource management, and team management introduce students to concepts of management at multiple levels of the organization.
Additionally, to provide a foundational disciplinary view, students are required to specialize in one of the following social science disciplines: psychology,
sociology, or anthropology.

Required Courses (9 credits)

Leadership(3)ORGB 321

Managing Organizational Teams(3)ORGB 420

Human Resources Management(3)ORGB 423

Complementary Courses (21 credits)

9 credits from the following:

Introduction to Labour-Management Relations(3)INDR 294

Collective Bargaining(3)INDR 496

Negotiations and Conflict Resolution(3)ORGB 325

Cross Cultural Management(3)ORGB 380

Organizational Research Methods(3)ORGB 409

Managing Organizational Change(3)ORGB 421

Organizational Behaviour for Course Counsellors(3)ORGB 429D1

Organizational Behaviour for Course Counsellors(3)ORGB 429D2

Topics in Organizational Behaviour 1(3)ORGB 434

Career Theory and Development(3)ORGB 440

12 credits from one of the following Specialty Areas*.

*Students select one of the three specialty areas and take 12 credits from that area. At least two courses must be above the 200 level. Individualized or
customized programs are possible upon consultation with an area advisor.

1) Psychology

Introductory Behavioural Neuroscience(3)PSYC 211

Cognition(3)PSYC 213

Social Psychology(3)PSYC 215

Inter-Group Relations(3)PSYC 331

Introduction to Personality(3)PSYC 332

Personality and Social Psychology(3)PSYC 333

Research Methods in Social Psychology(3)PSYC 351

Cognitive Psychology Laboratory(3)PSYC 352

Psychological Tests(3)PSYC 406

Human Motivation(3)PSYC 471

Social Cognition and the Self(3)PSYC 473

Interpersonal Relationships(3)PSYC 474
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2) Sociology

Sociological Perspectives(3)SOCI 210

Sociological Inquiry(3)SOCI 211

Technology and Society(3)SOCI 235

Social Problems(3)SOCI 250

Sociology of Globalization(3)SOCI 307

Sociology of Work and Industry(3)SOCI 312

Gender and Work(3)SOCI 321

Sociological Theory(3)SOCI 330

Deviance(3)SOCI 377

Contemporary Social Movements(3)SOCI 386

Organizations(3)SOCI 420

Networks and Social Structures(3)SOCI 424

3) Anthropology

Socio-Cultural Anthropology(3)ANTH 202

Anthropology of Meaning(3)ANTH 204

Environment and Culture(3)ANTH 206

Anthropology of Development(3)ANTH 212

Legal Anthropology(3)ANTH 222

Ethnographies of Post-socialism(3)ANTH 303

Globalization and Religion(3)ANTH 318

Social Evolution(3)ANTH 320

Gender, Inequality and the State(3)ANTH 342

History of Anthropological Theory(3)ANTH 352

Theories of Culture and Society(3)ANTH 355

The Process of Anthropological Research(3)ANTH 358

Comparative Anthropology(3)ANTH 401

Mind, Brain and Psychopathology(3)ANTH 423

Cognitive Anthropology(3)ANTH 440

Bachelor of Commerce (B.Com.) - Major Concentration Statistics for Management Students (39 credits)8.8.10

Mentor: Professor R. Steele; Department of Mathematics and Statistics, Faculty of Science

This program is comprised of 39 credits.

Students entering the Major concentration in Statistics are normally expected to have completed MATH 133, MATH 140, and MATH 141 or their equivalents.
Otherwise they will be required to make up any deficiencies in these courses over and above the 39 credits required by the program.

Required Courses (27 credits)

Calculus 3(3)MATH 222

Linear Algebra(3)MATH 223

Analysis 1(3)MATH 242

Analysis 2(3)MATH 243
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Advanced Calculus(3)MATH 314

Probability(3)MATH 323

Statistics(3)MATH 324*

Regression and Analysis of Variance(3)MATH 423

Operations Research 1(3)MGSC 373

* Credits for MATH 324 are counted toward Management Core, where they replace MGCR 271. MGCR 271 cannot be taken for credit after credit for
MATH 324 has been obtained.

Complementary Courses (12 credits)

6 credits selected from:

Applied Optimization(3)MGSC 479

Applied Time Series Analysis Managerial Forecasting(3)MGSC 575

Simulation of Management Systems(3)MGSC 578

6 credits selected from:

Principles of Statistics 2(3)MATH 204**

Ordinary Differential Equations(3)MATH 315

Discrete Structures 2(3)MATH 340

Majors Project(3)MATH 410

Introduction to Stochastic Processes(3)MATH 447

Generalized Linear Models(4)MATH 523

Nonparametric Statistics(4)MATH 524

Sampling Theory and Applications(4)MATH 525

** MATH 204 cannot be taken for credit after credit for MATH 324 has been obtained. The two courses can be taken concurrently. Students should consult
the rules for credit for Statistics courses in the course overlap section.

Honours8.9

An Honours program is available in Economics and in Investment Management. Joint Honours programs are available in Economics and Accounting and
in Economics and Finance.

The difference between the Honours and Major programs is not one of quantity but rather of quality, the Honours program involving study in greater depth.
Students normally register for the Honours programs in U1 but special arrangements may be made for students wishing to enter the program at the beginning
of U2.

Graduation with an Honours standing normally requires a minimum CGPA of 3.00 and an average of 3.00 in the specified courses of the Honours programs,
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Required Courses (27 credits)

Introduction to Economic Theory: Honours(3)ECON 250D1*

Introduction to Economic Theory: Honours(3)ECON 250D2*

Economic Statistics - Honours(3)ECON 257D1**

Economic Statistics - Honours(3)ECON 257D2**

Macroeconomics - Honours(3)ECON 352D1***

Macroeconomics - Honours(3)ECON 352D2***

Advanced Economic Theory - Honours(3)ECON 450D1

Advanced Economic Theory - Honours(3)ECON 450D2

Econometrics 1 - Honours(3)ECON 468

* 3 of the 6 credits for ECON 250D1/D2 exempt MGCR 293 in Management Core.

** 3 of the 6 credits for ECON 257D1/D2 exempt MGCR 271 in Management Core.

*** 3 of the 6 credits for ECON 352D1/D2 exempt ECON 295 in Management Core.

Complementary Courses (15 credits)

3 credits from the following:

History of Thought 1 - Honours(3)ECON 460

History of Thought 2 - Honours(3)ECON 461

Econometrics 2 - Honours(3)ECON 469

and 12 credits of Economics courses at the 300, 400, or 500 level, approved by an Honours adviser. Normally at least 9 of the 12 will be at the 400 or 500
level.

Note: Honours students are not permitted to register for general Economics courses where an Honours course in the same field is offered.

Bachelor of Commerce (B.Com.) - Honours Investment Management (45 credits)8.9.2

Mentors: Please consult the Bachelor of Commerce website at: http://www.mcgill.ca/desautels/programs/bcom/academics/courseinfo

The B.Com. Honours Investment Management prepares students for a career in financial asset management, either on the buy side working with active
portfolio allocation or on the sell side, working for brokerage firms. The program gives students a rigorous training in accounting, statistics, and finance.
The program enables students to analyze financial statements, perform company valuations, construct efficient portfolios with appropriate risk profiles, and
manage risk using dynamic trading strategies and derivative instruments.

Students must maintain a minimum CGPA of 3.00 and maintain a minimum program GPA of 3.0. A grade of B- or better must be achieved in all courses
counted toward this program. Students who do not satisfy all the requirements of the Honours program may still receive a Major in Finance.

The B.Com. Honours Investment Management is a limited enrolment program and is by application only for students entering their U2 year. For admission
requirements, please refer to the website or contact the BCom Student Affairs Office.

Required Courses (45 credits)

Financial Statement Analysis(3)ACCT 354

Financial Reporting Valuation(3)ACCT 452

Finance 2(3)FINE 342

Honours Investment Management Research Project 1(3)FINE 440

Investment Management(3)FINE 441

Applied Corporate Finance(3)FINE 443
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Alternative Investments(3)FINE 455

Global Investments(3)FINE 480

International Finance 1(3)FINE 482

Applied Investments(1.5)FINE 541N1

Applied Investments(1.5)FINE 541N2

Advanced Business Statistics(3)MGSC 372

Bachelor of Commerce (B.Com.) - Joint Honours Economics and Accounting (54 credits)8.9.3

Mentors: Please consult the Bachelor of Commerce website at: http://www.mcgill.ca/desautels/programs/bcom/academics/courseinfo

Mentor in Economics: Professors M. Sinitsyn, E. Strumpf and J-M Dufour; Department of Economics, Faculty of Arts

Please consult the Economics Department website.

The B.Com. Joint Honours in Economics and Accounting requires the completion of 30 specified credits of Honours courses listed in the Economics Honours
Program (9 credits of which are counted as core credits) and 24 specified credits for Accounting. This program is designed to take advantage of both McGill's
Accounting and Economics course offerings to produce a student who is well trained in these two complementary areas.

Calculus 1 and 2 are required for entering this Honours program. Please consult the "120-credit program, Freshman course distribution" section for a detailed
explanation regarding Calculus 1 and 2. It is also important to check on its statistics requirements, which are listed on the Department's website.

To earn the Joint Honours in Economics and Accounting designation, students must maintain a minimum CGPA of 3.00 and maintain a minimum program
GPA of 3.00. Students must achieve a grade of B- or better in all Accounting courses.

Required Courses (39 credits)

Intermediate Financial Accounting 1(3)ACCT 351

Intermediate Financial Accounting 2(3)ACCT 352

Management Accounting(3)ACCT 361

Development of Accounting Thought(3)ACCT 455

Introduction to Economic Theory: Honours(3)ECON 250D1*

Introduction to Economic Theory: Honours(3)ECON 250D2*

Economic Statistics - Honours(3)ECON 257D1**

Economic Statistics - Honours(3)ECON 257D2**

Macroeconomics - Honours(3)ECON 352D1***

Macroeconomics - Honours(3)ECON 352D2***

Advanced Economic Theory - Honours(3)ECON 450D1

Advanced Economic Theory - Honours(3)ECON 450D2

Econometrics 1 - Honours(3)ECON 468

* 3 of the 6 credits for ECON 250D1/D2 exempt MGCR 293 in Management Core.

** 3 of the 6 credits for ECON 257D1/D2 exempt MGCR 271 in Management Core.

*** 3 of the 6 credits for ECON 352D1/D2 exempt ECON 295 in Management Core.

Complementary Courses (15 credits)

3 credits from the following:

History of Thought 1 - Honours(3)ECON 460

History of Thought 2 - Honours(3)ECON 461

Econometrics 2 - Honours(3)ECON 469

12 credits from the following:
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Financial Statement Analysis(3)ACCT 354

Cost Accounting(3)ACCT 362

Principles of Taxation(3)ACCT 385

Financial Reporting Valuation(3)ACCT 452

Advanced Financial Accounting(3)ACCT 453

Management Control(3)ACCT 463

Principles of Auditing(3)ACCT 475

Business Taxation 2(3)ACCT 486

Bachelor of Commerce (B.Com.) - Joint Honours Economics and Finance (54 credits)8.9.4

Mentors: Please consult the Bachelor of Commerce website at: http://www.mcgill.ca/desautels/programs/bcom/academics/courseinfo

Mentors in Economics: Professors M. Sinitsyn, E. Strumpf, and J-M Dufour; Department of Economics, Faculty of Arts

Please consult the Economics department website.

The B.Com. Joint Honours in Economics and Finance requires the completion of 30 credits of Honours Economics courses (9 credits of which are counted
as core credits) and 24 credits in Finance. This program is designed to take advantage of both McGill's Finance and Economics course offerings to produce
a student who is well trained in these two complementary areas.

Calculus 1 and 2 are required for entering this Honours program. Please consult the section "120-credit program, Freshman course distribution" for a detailed
explanation regarding Calculus 1 and 2. It is also important to check on its statistics requirements, which are listed on the Department's website at
http://www.mcgill.ca/economics.

To earn the Honours in Economics and Finance designation, students must maintain a minimum CGPA of 3.00 and maintain a minimum program GPA of
3.00. Students must achieve a grade of B- or better in all Finance courses.

Required Courses (39 credits)

Introduction to Economic Theory: Honours(3)ECON 250D1*

Introduction to Economic Theory: Honours(3)ECON 250D2*

Economic Statistics - Honours(3)ECON 257D1**

Economic Statistics - Honours(3)ECON 257D2**

Macroeconomics - Honours(3)ECON 352D1***

Macroeconomics - Honours(3)ECON 352D2***

Advanced Economic Theory - Honours(3)ECON 450D1

Advanced Economic Theory - Honours(3)ECON 450D2

Econometrics 1 - Honours(3)ECON 468

Finance 2(3)FINE 342

Investment Management(3)FINE 441

Applied Corporate Finance(3)FINE 443

Advanced Finance Seminar(3)FINE 547

* 3 of the 6 credits for ECON 250D1/D2 exempt MGCR 293 in Management Core.

** 3 of the 6 credits for ECON 257D1/D2 exempt MGCR 271 in Management Core.

*** 3 of the 6 credits for ECON 352D1/D2 exempt ECON 295 in Management Core.

Complementary Courses (15 credits)

3 credits from the following:

History of Thought 1 - Honours(3)ECON 460

History of Thought 2 - Honours(3)ECON 461

Econometrics 2 - Honours(3)ECON 469
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12 credits from the following:
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Dubé, Laurette; B.Sc.(Laval), M.B.A.(HEC), M.P.S., Ph.D.(C’nell); Professor, Marketing (James McGill Professor)

Ericsson, Jan; M.Sc., Ph.D.(Stockholm School of Economics); Associate Professor, Finance

Errunza, Vihang R.; B.S., B.S.(Tech.)(Bom.), M.S., Ph.D.(Calif., Berk.); Professor, Finance (Bank of Montreal Professor of Finance and Banking)

Etemad, Hamid; M.Eng.(Tehran), M.Sc., M.B.A., Ph.D.(Calif., Berk.); Associate Professor, Marketing

Etzion, Dror; B.Sc.(Ben Gurion), M.Sc.(Tel Aviv), Ph.D.(IESE-Univ. of Navarra); Assistant Professor, Strategy and Organization

Faraj, Samer; B.S.(Milwaukee), M.A.(MIT), Ph.D.(Boston); Associate Professor, Information Systems (CRC Chair – SSHRC – Tier 2)

Farber, David; B.A.(SUNY), M.B.A.(CUNY), M.S., Ph.D.(C'nell); Associate Professor, Accounting

Fortin, Steve; Acct. Sci.(UQAR), Ph.D.(Wat.); Associate Professor, Accounting

Gagnon, Suzanne; B.A.(Br. Col.), M.Sc.(Oxf.), Ph.D.(Lanc.); Assistant Professor, Organizational Behaviour

Gialloreto, Louis P.; B.A.(W. Ont.), M.B.A., LL.M.(McG.); Faculty Lecturer, Marketing (Director – Power Corp. Int'l Executive Institute)

Goffin, Jean-Louis; B.Eng., M.Sc.(Brussels), M.Sc., Ph.D.(Calif., Berk.); Emeritus Professor, Operations Management

Goldsman, Larry; B.Com.(C’dia), D.P.A.(McG.), C.A.; Faculty Lecturer, Accounting
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McCully, Phillip; (Stirling Univ., Scotland); Faculty Lecturer, Strategy and Organization/Entrepreneurship

Mintzberg, Henry; B.Eng.(McG.), B.A.(Sir G. Wms.), S.M., Ph.D.(MIT); Professor, Strategy and Organization (John Cleghorn Professor of Management
Studies)

Mishra, Saurabh; B.A., M.A.(Delhi), M.B.A., Ph.D.(Ind.); Assistant Professor, Marketing

Moore, Karl; B.Sc.(Ambassador U.), M.B.A.(USC), Ph.D.(York); Associate Professor (part-time), Marketing, Strategy, and Organization

Mukherjee, Ashesh; B.Eng.(Jad.), M.B.A.(Indian Inst. Manag.), Ph.D.(Texas); Associate Professor, Marketing

Okhmatovskiy, Ilya; B.A. Equivalent (Moscow St.), M.S. Equivalent (Acad. of Nat. Economy), Ph.D.(USC); Assistant Professor, Strategy and Organization

Perez-Aleman, Paola; B.Sc.(Calif., Berk.), Ph.D.(MIT); Associate Professor, Strategy and Organization

Pimentel, Erica; BCom, C.A.(McG.), CICA (pending); Faculty Lecturer, Accounting

Pinsonneault, Alain; B.Com.(C’dia), M.Sc.(HEC), Ph.D.(Calif., Irvine); Professor, Information Systems (IMASCO Chair in Management Information
Systems) (James McGill Professor), FRSC

Qiu, Chun; B.A.(Huazhong), M.A.(S. Fraser), Ph.D.(Alta.); Assistant Professor, Marketing

Ramaprasad, Jui; B.S.(USC), Ph.D.(Calif., Irvine); Assistant Professor, Information Systems

Ray, Saibal; B.E.(Jad.), M.E.(Asian IT), Ph.D.(Wat.); Associate Professor, Operations Management (Director – Ph.D. Program)

Sarigöllü, Emine; B.A., M.B.A.(Bogazici), M.A., Ph.D.(Penn.); Associate Professor, Marketing

Sarkissian, Sergei; M.S.(Calif., Berk.), Ph.D.(Wash.); Associate Professor, Finance

Scott, Julia; M.B.A.(York), C.A., C.F.A.(W. Ont.); Faculty Lecturer, Accounting (Director – CA Program)

Singer, Zvi; B.A.(Tel Aviv), M.B.A.(Wash.), Ph.D.(Calif., Berk.); Assistant Professor, Accounting

Smith, Brian E.; B.A., M.A.(Dublin), M.Sc.(Alta.), Ph.D.(Qu.); Faculty Lecturer, Operations Management

Struben, Jeroen; M.Sc.(Delft Univ. of Tech., Netherlands), Ph.D.(MIT); Assistant Professor, Strategy and Organization

Todd, Peter A.; B.Com.(McG.), Ph.D.(Br. Col.); Dean (James McGill Professor)

Toulan, Omar; B.Sc.(G’town), Ph.D.(MIT); Associate Professor, Strategy and Organization

Tsang, Desmond; B.Com., M.A.(Tor.), M.S., Ph.D.(Calif., Berk.); Assistant Professor, Accounting

Vaast, Emmanuelle; M.A.(Paris-Dauphine), M.S.(École Normale Supérieure de Cachan, France), M.S.(École Centrale, ESCP, France), Ph.D.(École Poly.,
France); Associate Professor
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